
MARKETING COMMUNICATION 

COURSE LEVEL: Bachelor 

ECTS CREDITS:  6 ECTS 

COURSE COORDINATOR: Vesna Žabkar Ph.D. 

COURSE GOALS:  To provide the basic skills needed to manage and implement marketing 

communication to advertisers, brand managers and account managers in 

advertising agencies.  

Develop ability to plan and design integrated marketing communication 

strategies and assessing the effectiveness / efficiency of their 

implementation.  

Conduct the students through the preparation of an integrated marketing-

communications plan. 

COURSE CONTENT: 1. Marketing Communications and integrated marketing 

communications process 

1.1. Definition of marketing communications and internet communication 

tools 

1.2. Characteristics of the process of communication and communication 

theory 

1.3. The organization of marketing communication activities for client and 

agency marketing communication  

1.4. The objectives and budget for marketing communications programs 

2. Advertising as a marketing communication tool  

2.1. Designing and developing creative strategies  

2.2. Implementation and evaluation of creative strategies  

2.3. Mass media and new media development 

2.4. Media planning and media mix 

3. Other tools of marketing communication 

3.1. Sales promotions 

3.2. Public relations, sponsorship, donations  

3.3. Personal selling 

4. Evaluation of the effectiveness and efficiency of marketing 

communication 

5. Marketing Communications at the inter-organizational and 

international markets 

COURSE WORK PLAN: Lecture: 1 group of 2 hours per week (with the participation of guests from 

the practice). Tutorials and Seminars: (2 hours per week): exercises are 

intended to deepen the theoretical concepts with practical examples and 

discussion of these cases (1 hour per week). Students in the seminars (1 

hour weekly) prepare a marketing and communications programs for a 

specific client (project tasks in collaboration with the Educational Research 

Centre). For the purposes of the project is part of the educational process 

carried out in the form of group consultations with students. Groups of 

students at the end of semester projects orally defend the client. The 

lectures and tutorials are presented by guests from businesses (advertisers), 

advertising agencies and media companies and institutions that are related 

to the field of marketing communication.  

COURSE GRADE SYSTEM: Final evaluation of the course consists of a written final exam (30 points), 

midterm exam (10 points), participation and homework exercises (up to 10 

points) and group project of an integrated marketing-communications 

program of (up to 50 points), total (100 points). Participation in selected 

groups, which project will be presented in the company, offers additional 

10 points. 


