
MARKETING RESEARCH 

 

COURSE LEVEL: Bachelor 

ECTS CREDITS:  6 ECTS 

COURSE COORDINATOR: Barbara Čater Ph.D. 

COURSE GOALS:  To learn the role of marketing research and marketing research 

process. 

 To understand the basics of marketing research that enables 
students to acquire quality data for marketing decision-making. 

 To develop the ability to design and implement marketing research. 

 To teach students how to design a questionnaire for survey and a 
reminder for observation. 

 To repeat the knowledge of statistics and learn to apply this 
knowledge to solve specific research problems. 

 To develop the capacity of evaluation and assessing the quality of 
the marketing information. 

COURSE CONTENT: 1. The role of marketing research and an overview of the 

marketing research process 

 2. Defining the marketing research problem and developing an 

approach 

 3. Research design formulation 
 3.1. Basic research designs 

 3.2. Exploratory research design: secondary data and qualitative research 

 3.3. Descriptive research design: Survey and observation 

 3.4. Causal research design: experimentation 

 3.5. Measurement and scaling 

 3.6. Questionnaire design 

 3.7. Sampling 

 4. Data collection, analysis and reporting 
 4.1. Data preparation 

 4.2. Basic data analysis 

 4.3. Hypotheses testing 

 4.4. Correlation and regression 

 4.5. Report preparation and presentation 

 5. Ethics in marketing research 

COURSE WORK PLAN: Lectures: 2 hours of lectures per week. 

 

 Exercises: 2 hours per week. Exercises allow repetition and 

intensification of substances in the field of marketing research. During 

the exercises throughout the semester students in groups research a 

problem of their choice and in connection with it make the whole 

process of marketing research (regarded as a mandatory group project 

paper). Homework assignments are linked to the group project. In 

exercises 45 minutes are dedicated to solving the problems in the field of 



marketing research in the other 45 minutes individual consultations are 

carried out in connection with the execution of individual steps in 

marketing research. Students can be included in a special group that 

carries out marketing research for the selected company and presents it 

to the management. 

COURSE GRADE SYSTEM: The final grade consists of the written examination (maximum 50 

points), group term paper (maximum 20 points), colloquium (maximum 

10 points), participation in exercises (maximum 10 points) and in the 

homework exercises (maximum 10 points). By participating in a special 

group that is preparing a project for the company, it is possible to obtain 

up to 10 extra points. 

 A positive result is from 55 to 100 points: 55-64 = (6), 65-74 = (7), 75-

83 = (8), 84-90 = (9), 91-110 (10). 

 Points gathered through a colloquium, homework and group projects 

will be considered in the current and next academic year. 

PREREQUISITES: Since a lot of work in this class is done on a semester project that 

requires good knowledge of statistics, it is important that students have 

taken a statistic course that covers descriptive and inferential statistics. 

They should be familiar with confidence intervals and hypothesis 

testing. 

 

 


