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COURSE TITLE: Intercultural Communication in Business English  
 
Type of course:  
Bachelor course 
 
ECTS credits: 6 
 
Lecturer:  
Ženja Kansky-Rožman, Lecturer 
Faculty of Economics, University of Ljubljana 
 
Aims of the course: 
The general aim of the course is to raise the awareness of cross cultural differences and 
increase intercultural communication competence in English. In other words, the course 
aims to sensitize students how culture and communication are integrally related and 
enable them to better understand both their own cultural patterns of communication 
and behaviour as well as those of people from different cultures. Various aspects of 
American and British cultures together with English language usage will be discussed 
from a non-native speaker’s perspective. The culture of Slovenia as the host country and 
students’ cultures will be given due attention. 

The course will focus on different aspects of culture, the basic theory of communication, 
and the various aspects of cross cultural communication in the business context and 
possible misunderstandings that may be triggered by an inability to appropriately 
convey or interpret messages due to inadequate linguistic, cultural and/or regional 
competence. 

Course syllabus: 

1. Introduction. Language and culture: communication features and cross cultural 
communication competence. Ethnocentrism, prejudice and hostility. 

2. Verbal and non-verbal communication. Presenting in a multicultural environment.  
3. The role of culture in the business environment. 
4. Cultural identity - knowledge of one’s own and partners’/ host culture (country, 

language, religion; beliefs, values, norms, national character, stereotypes, humour).  
5. Meetings and greetings (handshaking, form of address, the use of titles, personal 

space, eye contact, ice-breakers). 
6. Business etiquette and work customs (level of formality, punctuality, dress code, 

decision-making). 
7. Wining and dining; social chit-chat and taboo topics. 
8. Local knowledge, corporate gifts. 
9. Business meetings and negotiations. 
10. Traditions and customs (festivities, holidays, dating, weddings, death and 

funerals; personal experiences and anecdotes). 
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Teaching methods: 
Lectures, workshops and discussions supported by audio-visual materials. Students will 
actively participate in in-class activities (discussions, group and pair work, presentations, 
language skills practice), carry out field studies and do the required home assignments.   
 
Prerequisites:  
Competence in English at the B1 or B2 level according to the Common European 
Framework of Reference for Languages (CEFR)/Intermediate to upper intermediate 
knowledge of English. 
 
Examination methods:  
PowerPoint Presentation 20% 
Paper 1 20% 
Paper 2 20% 
Written test 40% 
 
As this is a communications class, the number of students in the group will be 
limited (25 students). Early registration is recommended. 
 
Note: This course is comparable to the officially accredited course Intercultural 
Communication in Business English (ECTS: 6) at the Faculty of Economics, 
University of Ljubljana.         


