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3. SEMESTER (according to selected modules)

FINANCE

Course Lecturer

Investments Loncarski Igor
School of Economics and Business, University of Ljubljana

Berk Ales
School of Economics and Business, University of Ljubljana

Cummins Mark
University of Strathclyde

Banking Management KoSak Marko
School of Economics and Business, University of Ljubljana

Marin¢ Matej
School of Economics and Business, University of Ljubljana

Boot Arnoud
Amsterdam University

International Finance Mrak Mojmir
School of Economics and Business, University of Ljubljana

Rant Vasja
School of Economics and Business, University of Ljubljana

Durukan Mibeccel Banu
School of Economics and Business, University of Ljubljana

Mergers & Acquisitions Loncarski Igor
School of Economics and Business, University of Ljubljana

Kester George
Washington and Lee University, Virginia, USA

OBLIGATORY SUBJECT FOR ALL THREE MAJORS:

Research Project Polona Domadenik Muren
School of Economics and Business, University of Ljubljana
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http://www.ef.uni-lj.si/content/static_english/predmet/predmet.asp?predmet_id=193012
http://www.ef.uni-lj.si/content/static_english/predmet/predmet.asp?predmet_id=193013
http://www.ef.uni-lj.si/content/static_english/predmet/predmet.asp?predmet_id=193014
http://www.ef.uni-lj.si/content/static_english/predmet/predmet.asp?predmet_id=193015

DIGITAL MARKETING

Course

Lecturer

Consumer Insights

Kos Kokli¢ Mateja
School of Economics and Business, University of Ljubljana

Kolar Tomaz
School of Economics and Business, University of Ljubljana

Jasmina DLACIC
Faculty of Economics and Business, University of Rijeka, CRO

Marketing and Sales
Across Cultures

Vida Irena
School of Economics and Business, University of Ljubljana

Selma Kadi¢ Maglajli¢
Copenhagen Business School, DK

Digital Marketing and
Social Media

Zabkar Vesna
School of Economics and Business, University of Ljubljana

Mojtaba Poorrezaei
Warwick Business School, UK

Metka Svetlin
Google

Brand Management

Peter Spier
SKEMA Business School, FR

Metka Hrovat
SIP Strojna industrija

OBLIGATORY SUBJEC

T FOR ALL THREE MAJORS:

Research Project

Polona Domadenik Muren
School of Economics and Business, University of Ljubljana

2/3



http://www.ef.uni-lj.si/content/static_english/predmet/predmet.asp?predmet_id=193017

TECHNOLOGY MANAGEMENT

Course

Lecturer

Technology Management

Cerne Matej
School of Economics and Business, University of Ljubljana

Krsto Pandza
Leeds University Business School

Svetina Nabergoj Anja
School of Economics and Business, University of Ljubljana

Innovation Management

Drnovsek Mateja
School of Economics and Business, University of Ljubljana

Diaz Jordi
EADA

Modelling in Advanced
Data analytics

Ales Gorisek
School of Economics and Business, University of Ljubljana

Uro$ Godnov
School of Management, University of Primorska

International
Entrepreneurship

Pustovrh Ales
School of Economics and Business, University of Ljubljana

Gustin Habus Ada
School of Economics and Business, University of Ljubljana

OBLIGATORY SUBJEC

T FOR ALL THREE MAJORS:

Research Project

Polona Domadenik Muren
School of Economics and Business, University of Ljubljana

3/3



http://www.ef.uni-lj.si/content/static_english/predmet/predmet.asp?predmet_id=193020

